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Qualitative Data 

• Data that approximates or characterizes but does not measure the 

attributes, characteristics, properties, etc., of a thing or phenomenon. 

Qualitative data describes whereas quantitative data defines. 

(Business Dictionary, 2018) 
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Qualitative Data 

• Information about qualities; information that can't actually be 

measured. Some examples of qualitative data are the softness of your 

skin, the grace with which you run, and the colour of your eyes. 

However, try telling Photoshop you can't measure colour with 

numbers. (Shmoop, 2018) 
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Quantitative Data 

• Data that can be quantified and verified, and is amenable to statistical 

manipulation. Quantitative data defines whereas qualitative data 

describes. (Business Dictionary, 2018) 
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Quantitative Data 

• Information that can be measured and written down with numbers. 

Some examples of quantitative data are your height, your shoe size, 

and the length of your fingernails. (Shmoop, 2018) 
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Primary Sources 

• Documents, images or artefacts that provide first-hand testimony or direct 

evidence concerning an historical topic under research investigation.  

• Original documents created or experienced contemporaneously with the event 

being researched.  

• Enable researchers to get as close as possible to what actually happened during 

an historical event or time period (Lib.Uci, 2018) 
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Secondary Sources 

• Work that interprets or analyses an historical event or period after the event 

has occurred and, generally speaking, with the use of primary sources. The 

same document, or other piece of evidence, may be a primary source in one 

investigation and secondary in another. (Lib.Uci, 2018) 
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RECAP  

• Secondary data refers to the analysis of information collected for a purpose other than that 

of the researcher, in this sense the researcher becomes the secondary user of the data.  

• We can contrast this with primary data, which is original data generated by new research 

using techniques such as surveys, interviews or observations.  

• Most research will include an element of secondary data collection to discover what work 

has already been carried out on a particular subject. 
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RECAP cont. 

• This is a necessary first step in any research design.  

• We should always consult secondary sources of information before we start 

collecting primary data great deal of time, effort and money can therefore be 

saved if you are aware of available data.  

• So, secondary data collection should always come before primary data 

collection 
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Qualitative Methods in Travel and Tourism 
Research 

• Qualitative methods, including focus groups, interviews, and participant-observer 

techniques, can help fill the gaps left by quantitative techniques.  

• Qualitative methods can also be used to improve both the design and interpretation of 

traditional surveys (Deakin, 2001).  

• Before the survey, focus groups, for example, can be used to identify what socio-

demographic variables to include in the survey, how best to structure the diary, even what 

incentives will be most effective in increasing the response rate. 
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Qualitative Methods in Travel and Tourism 
Research 

• After the survey, focus groups can be used to build explanations for the survey 

results, to identify the "whys" of the results as well as the implications. 

• Qualitative techniques can bring survey results to life, providing the stories and 

examples that help us to understand what the numbers mean (Clifton, 2001).  
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Quantitative Methods in Tourism Research 

• Quantitative research in the field of tourism and hospitality is 

undergoing an important transformative phase, with crowdsourced data 

being the major driving force. 

• There are four basic types of quantitative research: survey, correlational, 

causal-comparative, and experimental.  

Prepared and Presented by: R. MALCOLM- BROWN (Lecturer) 



Quantitative Methods in Tourism Research 

• Survey research uses interviews, questionnaires, and sampling polls to 
get a sense of behaviour with intense precision. 

• Correlational research tests for the relationships between two variables. 
Performing correlational research is done to establish what the effect of 
one on the other might be and how that affects the relationship. 

• Causal-comparative research looks to uncover a cause and effect 
relationship. This research is not conducted between the two groups on 
each other. 

• Though questions may be posed in the other forms of research, 
experimental research is guided specifically by a hypothesis. Sometimes 
experimental research can have several hypotheses.  
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GLOBAL TOURISM PATTERNS- Inbound 
Tourism 

• International tourist arrivals as well as tourism receipts have been on the rise 

since 1995, except for two major slow-downs in 2003 (primarily due to the 

SARS epidemic outbreak) and 2009 (due to global financial crisis). 

• Tourist arrivals has more than doubled in the last 20 years increasing from 527 

million international tourist arrivals in 1995 to 1.186 billion arrivals in 2015. 

• UNWTO statistics for the January– September 2016 period indicates that this 

trend is likely to continue. 
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GLOBAL TOURISM PATTERNS 
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GLOBAL TOURISM PATTERNS 
• Travel Motivations show that more than half of international tourist arrivals 

(53% or 632 million) were motivated by holidays, recreation and leisure-
related travel.  

• Business and professional travel has accounted for 14% of all international 
tourist arrivals, and another 27% travelled for other reasons such as visiting 
friends and relatives (VFR), religious reasons and health treatments. 

• According to UNWTO forecasts, trends will remain largely stable into 2030, 
when it is projected that leisure, recreation and holidays will represent 54%, 
business and professional travel 15%, and VFR, health, religion and other 
purposes 31% of all international arrivals.  
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GLOBAL TOURISM PATTERNS 
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GLOBAL TOURISM PATTERNS- Outbound 
Tourism 

•  However, with an overall increase in disposable income and the resulting 
expansion of the middle-class worldwide, many emerging economies have 
shown rapid growth in recent years, especially in tourism markets in Asia, 
Central and Eastern Europe, the Middle East, Africa and Latin America. Europe 
remains the world’s largest source region, generating half of the world’s 
international arrivals, followed by Asia and the Pacific (24%), the Americas 
(17%), the Middle East (3%) and Africa (3%).  

• While the contribution of Europe towards international arrivals generated 
remained relatively steady between 1990 and 2015 (>50%), the contribution of 
Asia and the Pacific increased from 13 to 24% in this period. Africa has also 
seen an increase, albeit small, in the number of outbound tourists over the 
past two decades 
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Let’s Explore 

• Features and Patterns of the growth of domestic tourism 

• Domestic Tourism-the backbone of the industry 

• Travel statistics to know about 
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https://www.quora.com/What-are-the-features-and-patterns-of-the-growth-of-domestic-tourism
http://www.tourism2025.org.nz/tourism-2025-archive/domestic-tourism-the-backbone-of-the-industry/
http://www.tourism2025.org.nz/tourism-2025-archive/domestic-tourism-the-backbone-of-the-industry/
http://www.tourism2025.org.nz/tourism-2025-archive/domestic-tourism-the-backbone-of-the-industry/
https://www.trekksoft.com/en/blog/65-travel-tourism-statistics-for-2019


Tourism Arrivals and Receipts 

2017 International Tourism Results: the highest in seven years 

• http://media.unwto.org/press-release/2018-01-15/2017-
international-tourism-results-highest-seven-years 

 

• UNWTO Tourism Highlights 2018 Edition 

• https://www.hospitalitynet.org/file/152008480.pdf 
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DESTINATIONS 
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Growth patterns – emerging and developing 
destinations  
• 14 Emerging Destinations Around the World (Conde Nast Traveler, 

2017) 

• https://www.cntraveler.com/gallery/emerging-destinations-around-
the-world 

 

• 11 emerging travel destinations you have to visit in 2018 (Emily 
Waddell, 2018) 

• https://www.kayak.co.uk/magazine/emerging-travel-destinations/ 
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QUESTIONS? 

Prepared and Presented by: R. MALCOLM- BROWN (Lecturer) 



Works cited 

• Malra (2018). Motivations for tourism. [online] Slideshare.net. Available at: https://www.slideshare.net/malrarenu/motivations-for-
tourism [Accessed 6 Oct. 2018]. 

• Malra (2018). Motivations for tourism. [online] Slideshare.net. Available at: https://www.slideshare.net/malrarenu/motivations-for-
tourism [Accessed 6 Oct. 2018]. 

• prezi.com. (2018). The 8 Sectors of the Tourism Industry. [online] Available at: Saint (2018). Sectors in Tourism. [online] Slideshare.net. 
Available at: https://www.slideshare.net/enairrasaint/sectors-in-tourism [Accessed 10 Sep. 2018]. 

• https://prezi.com/aggbbi8nlahq/the-8-sectors-of-the-tourism-industry/ [Accessed 10 Sep. 2018]. 

• ABTA. (2018). What is the difference between a package holiday and a ‘flight-plus’ holiday?. [online] Available at: 
https://www.abta.com/help-and-complaints/frequently-asked-questions/what-difference-between-package-holiday-and-flight 
[Accessed 12 Oct. 2018]. 

• Zurnalai.vu.lt. (2018). [online] Available at: http://www.zurnalai.vu.lt/ekonomika/article/viewFile/10332/8356 [Accessed 8 Oct. 
2018]. 

• Webcache.googleusercontent.com. (2018). INFRASTRUCTURE AS IMPORTANT DETERMINANT OF TOURISM DEVELOPMENT IN THE COUNTRIES 
OF SOUTHEAST EUROPE. [online] Available at: 
http://webcache.googleusercontent.com/search?q=cache:tLZx8LPoD6EJ:www.ecoforumjournal.ro/index.php/eco/article/download/329/216
+&cd=1&hl=en&ct=clnk&gl=jm [Accessed 15 Oct. 2018]. 

• (PDF) The Use of New Data Analysis Techniques in Tourism: A Bibliometric Analysis in Data Mining, Big Data and Structural Equations Models. 
(2018). Retrieved from 
https://www.researchgate.net/publication/315105006_The_Use_of_New_Data_Analysis_Techniques_in_Tourism_A_Bibliometric_Analysis_i
n_Data_Mining_Big_Data_and_Structural_Equations_Models]. 

• What is data mining? - Definition from WhatIs.com. (2018). Retrieved from https://searchsqlserver.techtarget.com/definition/data-mining 

• Des.ucdavis.edu. (2018). [online] Available at: http://www.des.ucdavis.edu/faculty/handy/Qualitative_paper.pdf [Accessed 18 Oct. 2018] 

• . Blog.udemy.com. (2018). [online] Available at: https://blog.udemy.com/types-of-quantitative-research/ [Accessed 18 Oct. 2018]. 

• Anon, (2018). [online] Available at: 
https://watermark.silverchair.com/tax007.pdf?token=AQECAHi208BE49Ooan9kkhW_Ercy7Dm3ZL_9Cf3qfKAc485ysgAAAiowggImBgkqhkiG9
w0BBwagggIXMIICEwIBADCCAgwGCSqGSIb3DQEHATAeBglghkgBZQMEAS4wEQQMEqK46uZNTsNhHG1IAgEQgIIB3fM06gUW2RolCFB9Qb8E78
k6M8djl1yMCo8gDP31iHzWbsgWSKBh5vrOT3FYBRDOdRegX4JIZttbyPB3Hq2dW80P40QpDdRRK0726onrmQ3-
UmivfA9ZgfaL7xaNl_ML1qnJict2ADeUqvh6pQbQ8VJ6ED2itr7twoG45R3hZbJm9VPN95hhtfosnGXzdnz25q10eJQGFMCNANcxlL3IsNovwPN1A5R
UjDOvjFnoDGmXGF5mFvF45QUekXzu1p4kUaLbe4QHO-itRz9YDeYhZltpH7RuI6ky-FSIfJjpkIl65c4JcHfN__D5ye-mD5fonFacHK9-
Kra_AQ2k2nafg1Eq8h7P2mhotF4EmoBpNL2SuR51c7kigA-mSE_FyfeYWjDXLQsArvKVkN6Q-gtw8Vco1EWTlR1wEISzvquEL21oGIPg9clTRbGo-
7VY3DwZGKpsAfPZOMbGu4n4Ouxfa-xtZtkGINrg_mN4QNf_3XYEhLkpUYoppdtn7c-pJKvyM0wb-
W36L8opGdDrbLmk_T34zWlZeWI9i6E6CxSxVFHRdm7JwsA0iuTDDLiDeyEMzWpmfiV19BykMTN60jiJ83ZfKn3knfcUprBbvzfJ6TyFAnOfPAFo1ihh
kcVzYQ [Accessed 18 Oct. 2018]. 

Prepared and Presented by: R. MALCOLM- BROWN (Lecturer) 


